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Shoppes at

Dawley Farm

1

Midtown Global Market 

Location: Sioux Falls, South Dakota (SW Corner of SD #42 & SD #11) 
Month/Year Opened: Target: 10/2009, remainder of center: 4/2010
Owner/Managing Agent: Opus Northwest, L.L.C.
Center Manager: Matt Rauenhorst 
Leasing Agent: Raquel Blount, Lloyd Companies (605) 275-4251
Architect: Opus Architect & Engineers, Inc. 
Construction Contractor: Opus Northwest Construction, L.L.C.
GLA: 38,000 sf (Phase 1) 
# of Stores: 12 including Famous Footwear, Dollar Tree, Verizon,
Maurices, Subway, and First Bank and Trust
Anchor Tenants: Target and Kohl’s 
Construction Style: The exterior of the building will be primarily
brick, architectural masonry, and glass, with decorative
accents. A rich palette of colors shall be used for these materials
as well as on EIFS, awnings, canopies and metals to create
variety in appearance.
Additional Facts/Narrative: Opus is excited to be working with a
great list of tenants in a growing city that has not seen the
downturn many other cities have. Phase 2 of the project will
include additional GLA, pad sites, and a movie theater.  
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BIG. You may have asked yourself, “What’s going on at the
Global Market?” The answers probably range from
shrugs to “I haven’t been there in a while” to “It is

fabulous!” It’s time to check it out.

The Midtown Global Market is located in the Midtown
Exchange on Lake Street and Chicago Avenue in Minneapolis.
Many of you know the site as “The Old Sears Building.” The
Global Market is an international bazaar of exciting, colorful
and exotic vendors housed within this local landmark. 

As you stroll through the Market, you will be pleased with all of
the shopping options: jewels from Fashion Corner and Mill City
Merchants, as well as scarves and gift items from other shops.
There are several food vendors and two sit-down restaurants:
A La Salsa and Jade Asian restaurant. You should be warned:
you could be persuaded to give up your first born for the
cardamom cinnamon truffles at Café Finspang. 

The Midtown Global Market resulted from the cooperation
of Ryan Companies, the City of Minneapolis and the

Neighborhood Development Center. These entities wanted
to ensure that the project reflected the neighborhood
cultures. Since the property has bays that are 20’x 20’ and
columns galore, the project did not lend itself well to Big Box
or traditional retailers, but it did work well with a “mercado”
concept.

In 2003, Jeff Alexander worked for the Neighborhood
Development Center (NDC) assisting and advising local
businesses. The NDC and Ryan Companies joined forces to
develop a marketplace for local vendors. Three years and
many revisions later, the Midtown Global Market opened.
Jeff Alexander was with the Market when it opened in 2006
and is still there today. We sat down with him to discuss the
development of the Global Market.

The original plan for the project included utilizing small stalls
and a tenant mix of 1/3 start-up businesses, 1/3 vendors with
some business history, and 1/3 established businesses or
anchors. Over the years the project has evolved to include
day tables. These tables are open on a limited basis for
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weekend, seasonal or special events. They
enable vendors to test-market their
products and determine if the retailing life is
suitable for the product and the vendor. A
very positive progression has occurred as
some vendors start with day tables and
grow into inline stalls. Currently 45 of the 55
stalls are leased. Since the market opened
there has been 25% turnover and psf sales
are averaging $275-$300. 

According to Mr. Alexander, a number of
local communities are active in this project
including the Latino Economic Development
Center, the African American Development
Center and the Phillips/Powderhorn
Development Center. Vendors from the
Latino, Anglo, East African, African
American, Middle Eastern, Northern
European and Asian communities are all
represented in the tenant mix. They are still
looking for an Australian vendor.

Once we learned the make-up of the
tenants, we didn’t have to ask if The Global
Market had become a community-
gathering place, but when we asked who
managed the project, I was shocked…and
awed. “The NDC is the managing partner,”
said Mr. Alexander. “We collect the rent
and handle the operating costs.” The staff is
a multi-cultural mix of local citizens and
they, as well as the tenants, seem focused
on the motto, “Only Better.” The mission of
the Midtown Global Market states that it
exists “to develop and maintain a public
market that builds upon the economic,
social and cultural assets within the
surrounding community and welcomes the
diverse peoples of this community to share
and celebrate together the healthy food,
arts, crafts and other aspects of their
heritages.”1

A unique aspect of the management plan
is that it includes “mission costs” that are
real dollars spent toward the Global
Market’s goal of nurturing and facilitating
small business growth and development.2

These include an array of training
opportunities for the tenants ranging from
proper bookkeeping procedures to
merchandise display to human resource
requirements. 

The management also encourages the
tenants to actively involve themselves in the
market operations. The tenants have a
mandatory meeting every other month in
which they discuss issues involving the
businesses and the overall operation. They
even designate a “Mayor of the Market”
whose responsibility is to act as an
ambassador among the tenants as well as
the community. When asked how the

marketplace reaches prospective tenants,
Mr. Alexander noted, “we used to do cold
calling, but we’ve found that word of
mouth within the community has produced
more viable operators.”

“It seems that the Global Market is in its
adolescence,” Mr. Alexander stated. We
are looking for tenants to step up their
responsibility for their business as well as the
overall Market. It seems that the goal is to
see the tenants grow into independent
entrepreneurs who are able to model and
nurture the incoming tenants.”

The Midtown Global Market has certainly
introduced a vibrant presence to this
community. This article cannot be written
without mentioning that crime in the
neighborhood decreased 25% from 2003 to
2008.3 This property is creating jobs and
learning opportunities, enlivening the area,
creating a destination, bringing health care
and government services to a community
and aiding in reducing crime.4

As an MSCA member, you owe it to yourself
to visit, or re-visit, the Midtown Global
Market. It is truly not just another “mall.”
And don’t forget to try the truffles!
1www.midtownglobalmarket.org
2 www.midtownglobalmarket.org
3 Phillips/Sector 1 Crime Data, 2003-2008
4 Midtown Exchange also houses Allina, Hennepin County offices
and 2 housing projects.

Midtown Global Market - continued
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by Stephanie Cadmus, mod&co

Jason’s Deli

rising star

The Jason’s Deli restaurant
concept will open its first
of five projected locations

in Eden Prairie in early June.
Jason’s Deli franchisee,
Bourke Harvey of Deli Partners,
LLC, has committed to just under 5,000 sf in the new Windsor
Plaza Development in Eden Prairie at 11995 Singletree Lane,
just off Flying Cloud Drive.

“Although not a traditional deli, we offer stellar pastrami and
corned beef sandwiches,” said Chris Peterson, local Marketing
Director. The Jason’s Deli menu emphasizes the use of fresh
and organic ingredients. Trans fats, MSG, and high fructose
corn syrup have been eliminated in all their food. These facts
were paramount in Jason’s Deli being ranked #2 as the
healthiest fast-food choice by Health Magazine this February.

The value is there because the sandwiches definitely take two
hands to hold. With an average check of $8.75, Jason’s Deli
offers a variety of sandwiches, paninis, wraps, muffalettas, po’
boys, loaded baked potatoes, pasta and a well-appointed
salad bar, as well as individually prepared salads.

In addition to online ordering, Jason’s Deli has approximately
200 seats for dine-in, a take-out counter, an extensive catering
menu, and delivery to both business and residential

customers. “Our commitment, staffing and understanding of
full-service catering is a major factor in how we operate,” said
Mr. Peterson.  Mr. Harvey plans to open four more locations in
the Twin Cities market. Potential areas of interest include
Roseville, Edina, downtown Minneapolis and the Ridgedale
area of Minnetonka.

The number one market criteria for the Jason’s Deli expansion
is daytime population within a 3-mile radius because 70% of
their sales are between 11:00 am and 1:00 pm. In addition, the
site must offer
parking with at
least 100
spaces, visibility,
access and
large traffic
counts.

Technology Tip 

These economic times have hit our
industry hard. As a result, some
individuals have had to look for
alternative employment. In response to
these trying times, MSCA has tried to
offer another avenue for our members
to market themselves to others in the
industry. 

To market yourself to members on the
MSCA Web site, go to your Profile, click
on Add or Edit Your Job Search Info link,
select which category you would like to
be listed under, enter your current job
search profile information and click
update. To view members looking for
jobs, click on the Resources Link,
choose a category that you would like
to search, and those looking for
positions will appear.

If you have any questions you can
always contact the Technology
Committee Chair: Jim Mayland at
jmayland@ctmt.com or (612) 347-9311.

www.jasonsdeli.com/edenprairie
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May

Professional

Showcase

RLK Incorporated is a
full service land
development
consulting firm. Their
core services are land
survey, traffic/
transportation
engineering, civil
engineering and
landscape architecture.
They value building
long term relationships
with their clients and
assisting them in
“creating extraordinary
communities.”
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Roundabouts

by Lisa Diehl, Diehl & Partners, LLCHot Spots / Cold Snaps

Roundabouts are popping up around
the Twin Cities! Champlin was one of
the first cities to have a roundabout

and now we see them in many
communities including Edina, Richfield and
Bloomington. Minnesota currently
has over 100 roundabouts and
that number may continue to
grow. 

What is a roundabout? 
A modern roundabout is a
type of non-signalized
intersection where traffic
flows in a counter-
clockwise direction around
a central island. The
advantages of roundabouts
are to maximize pedestrian
safety, reduce crashes, minimize
traffic delay, and improve fuel efficiency as
well as air quality. 

The first roundabout proposed was a
gyratory traffic scheme (one-way
circulation around a central island) for
major intersections in Paris, France. The
original gyratory at the Place Charles de
Gaulle (formerly the Place de l’Etoile)
became the symbol of traffic congestion in
Paris. Progress began in Great Britain where
one-way streets and gyratory systems had
existed since the middle 1920s. It was also in
Great Britain where the term “roundabout”
was officially adopted in 1926 to replace
the term “gyratory.” As traffic volumes
increased, more and more traffic circles
locked up. In the 1950s, traffic circles fell out
of favor in the United States largely
because of the locking problem. In many
cases, they were replaced with signalized
intersections, or signals were simply added
to the circle. 

Why are roundabouts used instead
of a signal light or 4-way stop? 
In a recent Insurance Institute for Highway
Safety study of 24 intersections in the U.S.
where stop control and traffic signals were
replaced with modern roundabouts, there
was a 39% overall crash reduction, 76%
overall injury reduction and 90% fatal crash
reduction.

What are appropriate locations for
roundabouts?
Roundabouts are appropriate at many
intersections, including high crash locations

and intersections with large traffic delays,
complex geometry, frequent left-turn
movements, and relatively balanced traffic
flows. They can be constructed along
congested arterials, instead of road

widening, and can be appropriate
instead of traffic signals at

freeway exits and entrances.

How common are
roundabouts in the
United States?
The first modern
roundabouts in the United

States were constructed in
Nevada in 1990. Since that

time, although the precise
number of roundabouts is

unknown, approximately 1,000
have been built. By comparison, there

are about 20,000 roundabouts in France,
15,000 in Australia, and 10,000 in the U.K.
Minnesota, along with 22 other states, has
active roundabout programs.

The proper way to go through a
roundabout:
� When approaching, slow down to 15

mph and yield to pedestrians.
� Look to the left, traffic in the roundabout

has the right-of-way.
� Enter when it is safe and there is an

adequate gap in the circulating traffic
flow.

� As you approach your exit, turn on your
right turn signal and exit carefully,
yielding to pedestrians.

� If you miss your exit, go around again.
� The inner concrete ring is for trucks and

not cars. 

Roundabouts have improved both overall
crash rates and, particularly, injury crash
rates in a wide range of settings such as
urban, suburban and rural areas. They
reduce vehicle speeds, minimize vehicle
weaving, automatically establish right-of-
way, and reduce points of conflict. 

Go to the following links for more
information.

www.dot.state.mn.us/roundabouts/

www.iihs.org/research/qanda/roundabouts.html

Featured

Sponsors

Dougherty Funding LLC
Do good, have fun and
make money.

Inland Real Estate
Corporation
Our vision is to acquire,
develop and own open air
retail centers throughout the
upper Midwest, while
maximizing our shareholder’s
value by continuing to grow
and enhance our portfolio
by utilizing our experience
and expertise.

Kraus-Anderson Companies
To be a fully integrated
commercial real estate
service organization
dedicated to serving our
customers with a high
degree of professionalism
and integrity while protecting
and maximizing the value of
the properties entrusted to
our care.

Messerli & Kramer P.A.
Every day, we recognize
opportunities to build
relationships and help clients
succeed. We have added
dimension, to give our clients
more.

RLK Incorporated
Creating extraordinary
communities.

Venture Mortgage
Corporation
To be one of the best and
most reliable mortgage
banking firms in the region.

Where’s the Beef and Who’s

Making the Dough?

Mr. Ed Engoron, President of PERSPECTIVES/The
Consulting Group, spoke to the MSCA on May 6 at our
regular monthly program.  He is a consultant to the

$1.3 trillion food industry, which he defines as restaurants, food
service and grocery stores. He spoke to the MSCA about two
years ago and he provided some interesting comparisons of
the food industry then versus today.

For example, growth in the top 500 food chains has slowed
about one-half from 7.5% to 3.4%. There have been
considerable food cost pressures and declines in consumer
demand. Restaurants are caught in the middle trying to
maintain profit margins while trying to provide “value meals.”
Latest advertising blitzes include fast food $1.00 menus,
Subway’s “$5.00 foot longs,” TGI Friday’s introduction of $5.00 sandwiches and salads, and
Little Caesar’s Pizza’s $5.00 Hot n’ Ready pizza. People still have to eat and everyone may
have $5.00 in their pocket. 

Mr. Engoron breezed through the stats on the “winners and losers” in each of the food
service industry’s categories: Quickservice Restaurants (e.g. McDonalds, Burger King, KFC,
Taco Bell, Wendy’s, etc.); Fast Casual (e.g. Panera Bread, Chipotle, Buffalo Wild Wings, Pei
Wei, Five Guys Burgers); Casual Dining (e.g. TGI Fridays, Chili’s, Applebee’s, Red Lobster,
Outback); Family Dining (e.g. Denny’s, Perkins, Cracker Barrel and IHOP); BBQ (e.g. Tony
Roma’s, Famous Dave’s); Fine Dining (e.g. Morton’s, Palms, Ruth’s Chris); Indulgent Foods
(e.g. ice cream, cappuccinos, chocolate and donuts); C-Stores (e.g. 7 Eleven, Holiday and
Super America); Drug Stores (e.g. Walgreen’s, CVS); Traditional Supermarkets (e.g. Wal-
Mart, Target, Super Valu, Safeway); and Specialty Retailers (e.g. Trader Joe’s, Whole Foods
and Tesco’s Fresh and Easy Markets).

Since it is “all about the economy” right now, the customers’ habits are changing, often by
“trading down.” As a result, retailers like McDonalds and Wal-Mart are capturing more visits
and it will take years for customers’ habits to change back.

New trends include more consolidations and store closings, back to basics, new tenants with
lower rents and shorter terms. Baby boomers still have a lot of purchasing power. They still are
“forever young, with obsessions for exercise and wellness.” Mexican and Asian ethnic grocery
stores are popping up all over but even more so in the south and southwestern United States. 

In conclusion, times are tough but food is still profitable, it drives traffic, it is promotable and
convenient, and it adds an entertainment element to build traffic in shopping areas. 

Bookmark

During economic downturns, we all face difficult and stressful times. This stress can make life events seem overwhelming
when we face them. What lessons might we be able to learn from the adversity in our lives? How might our perspective
of dealing with tough times or personal challenges help guide us to live a more fulfilled life? Two inspiring summer
reading recommendations can help gain a wider view:

Always Looking Up: The Adventures of an Incurable
Optimist, Michael J. Fox, Hyperion; 
First edition March 31, 2009

After becoming diagnosed with Parkinson’s Disease,
young actor Michael J. Fox faced a devastating reality
that promised a difficult future. This book, a memoir to the
past decade of living with his disease, is a testament to his
challenges, his work, his faith, politics, and family which
have guided him to a happier and more fulfilled life. 

The Last Lecture, Randy Pausch & Jeffrey Zaslow, Hyperion;
First edition April 8, 2008 

When Randy Pausch, a science professor of Carnegie Mellon
University, was diagnosed with terminal cancer he gave a
lecture to his class called “Really Achieving your Childhood
Dreams.” Simply put, he spoke of the importance of seizing
every moment one has, the good and the bad. This lecture
was recorded, and became an internet hit, motivating
Pausch to author a book of his life experience and
philosophy, prior to his succumbing to his diagnosis.

Have a reading
recommendation?

Contact Christopher
Max Naumann at
chrismax88@comcast.net
or Judy Lawrence at
jlawrence@karealty.com

New Members

Cheri Knutson
Restoration Professionals

Nicki Peterson
Restoration Professionals

Michael Broich
Target Corporation

Lon Pardun
SPS Infrastructure

Scott Hamak
Rinke Noonan Law Firm

Kayla Picciano
Minneapolis/St. Paul Business
Journal
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No secret it’s a tough year for everyone, even more so for charities. Everyone on the Golf Committee knew this going into
our first meeting but we were and are up for the challenge. It’s impressive to see how much a group of people can do
collectively when engaged. With veterans and newcomers brainstorming, the committee came up with several ideas we
hope will improve the event and provide a significant donation to The Caring Tree. Some of those ideas include: electronic
bidding, donation baskets from each committee for the auctions, Par-Tee Carts, golf course contributions for every drink
sold at the private bars during dinner and the outdoor bar during golfing and a limo for four to and from the golf course to
the location of your choice - to the highest bidder of course. Now we just have to figure out how to knock off the perennial
winning foursomes. 

If you haven’t signed up for the golf event, now is the time. This year’s event will be another great time to have some fun and
help raise money to provide low-income Minnesota children in-need with back-to-school supplies. For those of you who don’t
golf and want to be a part of the event, we would love to have you join us for dinner. We would like to thank everyone on
the committee and everyone who will be participating and working in the event.

Primary Career Focus: Commercial Development/Asset Management
Education: Drake University
Family: Wife (Chelsea), twin daughters, Jane & Jillian (8), and another set of twins 18
months later, Frank & Angela
Hobbies: Tennis and golf
Very First Job: Assistant maintenance guy at Southtown Shopping Center
Secret Talent: Guitar Hero World Tour
Favorite Food: Chipotle
Favorite Quote: “Choose a career that you like and you will never have to work a day in
your life.” Confucius
Mentors: Alex Hall / Dan Engelsma
MSCA Involvement: Legislative Committee 

Primary Career Focus: Retail Leasing/Renewal Manager
Hometown: St. Paul
Family: An amazing husband and three beautiful, intelligent daughters
Hobbies: Decorating, reading, listening to all types of music
Very First Job: Cashier at Target
Dream Job: Owning my own home staging business
Favorite Food: Anything from Godiva
Favorite Book: The Bible
Mentors: My husband and Edward Paster
Favorite Place Traveled: Anywhere in the Riviera Maya, Mexico

� � Oh Baby! recently relocated to an expanded 2,400 sf space next to
the Crate and Barrel atrium at Galleria.

� � Bibo Restaurant & Wine Bar is open at 1629 Lena Court in
Eagan.

� � Bradstreet Craftshouse Restaurant opened at 601 First
Avenue North in Minneapolis.

� � Monogram gift shop Serifina has opened at 436 Second
Street in Excelsior.

� � Style Minneapolis, located at 4501 Nicollet Avenue
South, is now open and features gifts that are repurposed out of
thrift shop finds and upscale created treasures at just above
thrift store prices.

� � Cowboy Slims is now open in the former, but totally
redesigned, Campiello spot in Uptown at 1312 West Lake Street.
Positioned as a “saloon,” Cowboy Slims offers cowboy food like
pot pies, rotisserie chicken, and their signature Sloppy Cowboy
Slim sandwich.

� � Crave is now open at the Mall of America in the 9,400 sf
former site of the California Café.  The menu includes a creative
use of in-season produce and sauces that complement the
freshest meats, seafood and salads.  

� � MGM Liquor Warehouse has moved its Minneapolis
location on West Lake Street from Calhoun Village to Calhoun

Commons next to Whole Foods.

� � Five Guys has opened their second Minnesota location  in
Edina at 3871 Gallagher Drive.  With its first store in St. Cloud, Five Guys

offers burgers, fries and dogs.

� � CVS will open a store on the ground floor of the Skyscape
condominium tower in downtown Minneapolis.
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Press releases are printed based upon availability of space and relevance to the local market.
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CBC Griffin Celebrates First Anniversary. Coldwell Banker Commercial
Griffin Companies celebrated their first year anniversary as a CBC affiliate on
April 25, 2009. 

Tamarack Village Honored. Tamarack Village Shopping Center, under
the direction of the Robert Muir Co., switched from neon to LED lighting and
was honored and recognized for their Energy Efficiency and Conservation at
the City of Woodbury’s second annual Environmental Excellence Awards. 

Krass Monroe Names New Partners. Krass Monroe is pleased to
announce the naming of two new partners, one of which is an MSCA member,
Shanna L. Strowbridge. Shanna represents local and national developers and
builders in a variety of commercial real estate transactions and leasing matters
as well as in resolving environmental matters and due diligence concerns. 

Christine Topp
Paster Enterprises, LLC

Michael Korsh 
Kraus-Anderson Companies

Member News

Member Profiles

Committee Chat   

Golf Committee

Events 

June 15 Annual Golf Tournament

July 8 Monthly Program:
Joint program with MNCAR:
Target Field/Surrounding
Development

Aug 5 Monthly Program:
Retail Focus

Sep 2 Monthly Program:
Headline Speaker
(afternoon program)

www.msca-online.com

OFFICERS
President
Cindy MacDonald, Kraus-Anderson Companies
1st Vice President
Stephen Eggert, Target Corporation
2nd Vice President
Peter Berrie, Faegre & Benson LLP
Treasurer
Peter Austin, NAI Welsh
Secretary
Tom Madsen, Benson-Orth Associates, Inc.

DIRECTORS
Jack Amdal, KKE Architects, Inc.
Eric Bjelland, NorthMarq
John Gelderman
Steve Johnson, Solomon Real Estate Group
Nancy Litwin, General Growth Properties
Paula Mueller, Northtown Mall/Glimcher Properties
Tricia Pitchford, NorthMarq
Immediate Past President (as Director):
Bruce Carlson, United Properties

COMMITTEE CHAIRS
Program
Jeff Wurst, Chesapeake Companies
Barry Brottlund, InSite Commercial Real Estate, Inc.
Membership
Jeff Horstmann, Paster Enterprises
Brad Kaplan, NorthMarq
Newsletter
Andy McDermott, Shea, Inc.
Christopher Naumann, Christopher Max Design & Development LLC
Awards
Steve Johnson, Solomon Real Estate Group
Steve Young, Arbor Commercial Group
Legislative
Howard Paster, Paster Enterprises
Rob Stolpestad, Exeter Realty Company
Retail Report 
Drew Johnson, RJM Construction
Suzie Rettinger, Coldwell Banker Commercial Griffin Companies
Technology
Jim Mayland, Colliers Turley Martin Tucker
Doug Sailor, Park Midwest Commercial Real Estate
Golf
Jase Stumph, RJ Marco Construction Inc.
Rick Schroeder, Robert Muir Company
Sponsorship
Ned Rukavina, NorthMarq
Janele Taveggia, LEO A DALY
MSCA Cares
Jennie Zafft, Cousins Properties, Inc.
Stefanie Meyer, NorthMarq

STAFF
Executive Director
Karla Keller Torp
(P) 952-888-3490 (C) 952-292-2414 (F) 952-888-0000
ktorp@msca-online.com
Associate Director
Stacey Bonine
(P) 952-888-3491 (C) 952-292-2416 (F) 952-888-0000
sbonine@msca-online.com
Executive Assistant
Danielle Bickham
(P) 952-345-0452 (F) 952-888-0000
dbickham@msca-online.com

2009 Leadership

Annual Golf Tournament
June 15

Majestic Oaks Golf Club
Ham Lake

by Lisa L. Diehl, Diehl and Partners, LLC and Deborah Carlson, Cushman and Wakefield

The 2009 ICSC RECon show may have shrunk to the 2005 attendance level of 30,000 thanks to the economy, but have no
fear, there was plenty to see, sample, and learn during the three-day convention this year from May 18 to 20. While there
were fewer retailers in attendance from past years, those that were there are still looking for sites – for 2009, 2010 and
beyond. ICSC Hot Retail Awards went to Edward Beiner (eyewear), Blue Jean Bar, Fashionology, and OrangeCup.

From the developer’s viewpoint, the message from the RECon sessions was clear: the best development strategy at present
is not to develop right now at all. Simon, Westfield and Opus were missing from the Leasing Mall this year with CB Richard
Ellis, Centro Properties Group and Jones Lang LaSalle taking over their booth locations. General Growth had a presence,
but no green jackets this year. Generally, the booth space was down about 15% this year. The Minnesota retail contingency
was visible, with Buffalo Wild Wings, Regis, Maurice’s, Dairy Queen, Great Clips and Anytime Fitness having booths.
Minnesota developers and brokers and some cities had representatives in attendance, but in reduced numbers. 

2009 ICSC RECon Recap
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